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CREATIVE VITALITY INDEX

Bustling bookstores, gathering spots for food and conversation, a lively music scene, well‐designed buildings, thriving art galleries – these are hallmarks of communities that drive the new economy. This kind of energetic atmosphere attracts and keeps good companies and skilled workers interested in a high quality of life – which in turn leads to a self-sustaining cycle of economic and cultural vitality. Creativity, creative industries, occupations and arts products are essential to successful communities in the 21st century. 

The United Arts Council of Raleigh and Wake County commissioned this study, which provides data for Wake County and for the Raleigh Metropolitan Statistical Area as compared to national, state and regional data.

WHAT IS THE CREATIVE VITALITY INDEX?
The CVI™ is an annual measure of the health of the creative economy in a city, county, state or other geographic area.  Think of it as the volume of creativity in a given area.  The creative economy as defined in the CVI™ includes for-profit and not-for-profit arts-related enterprises.  Using readily available data on employment and community participation, the CVI reflects the vigor of this sector of the economy and culture.  

The Index tracks 36 selected occupational categories—including art directors, musicians, photographers, editors, dancers, exhibit designers and authors—that are highly correlated with measured skill sets in creative thinking, originality and fine arts knowledge.
							
The Index has two major components.  One measures concentrations 
 (
40%
Arts-r
elated EMPLOYMENT in more than 30 professional categories
)of arts-related  EMPLOYMENT, the other measures seven indicators of 
 (
60% 
Seven indicators of community PARTICIPATION in the arts
)community PARTICIPATION in the arts:

1. Income of not-for-profit arts organizations
2. Income of other not-for-profit organizations with a record
      	of arts activity
3. Per capita CD and bookstore sales
4. Per capita musical instrument and supply store sales
5. Per capita photography store sales
6. Per capita revenues of art galleries and individual artists
7. Per capita measurements of performing arts participation

HOW DID WE DO?
The baseline score for the Creative Vitality Index is 1.00—this is the national core using the same data streams used locally.  A region’s score reflects a value relative to this national baseline; a score of 1.0 or greater means that the area has a relatively strong arts sector.  The 2010 index value for Wake County was 1.03, reflecting a creative economy above the national average.  Wake County’s CVI outperformed the nation, State of North Carolina and the Research Triangle Economic Development Region. 
	Wake County
	Index 2006
	Index 2007
	Index 2008
	Index 2009
	Index 2010

	
	1.29
	1.19
	1.28
	1.13
	1.03



HIGHLIGHTS FROM THE 2009 and 2010 WAKE COUNTY CVI STUDY:
· The Wake County CVI™ decreased in 2009 and 2010. Wake’s CVI™ has fluctuated between 1.10 and 1.30 between 2006 and 2010, remaining above the national average each year.
· The Wake creative economy remained strong compared to the nation during a time of economic recession.  
· Jobs within highly creative occupations grew in Wake in 2009; despite economic conditions, between 2008 and 2009, Wake County generated 714 jobs related to the creative economy, a growth rate of 4.88%. In 2009, there were 15,338 highly creative jobs within Wake County (compared to 14,600 in 2008), with a small decline to 15,204 in 2010.
· Among the fastest growing occupations: music directors, composers and technical writers in 2009 and directors of religious activities and agents and business managers of artist/performers/athletes and camera operators in 2010.
· In 2010, musical instrument store sales had the strongest industry CVI™ value of 1.73.
· In 2010, independent artist sales accounted for the most revenues and the highest per capita spending of all eight of the industries measured by the CVI™.
· In 2010, Wake County generated $30.2 million in non-profit arts organization revenues and more than $36.7 million in non-profit arts-active organization revenues.
· In 2009 and 2010, Wake County continued to show very high CVI™ values when compared to the state of North Carolina, maintaining the area’s status as an important creative center for the state.

Comparison of Metropolitan Statistical Area CVIs, 2006 to 2010 * 
	REGION
	INDEX

	
	2006
	2007
	 2008
	2009
	2010

	Atlanta-Sandy Springs-Marietta, GA
	    0.92
	0.93
	0.89
	0.87
	0.95

	Austin-Round Rock-San Marcos, TX
	    1.17
	1.13
	1.20
	1.22
	1.23

	Boston-Cambridge-Quincy, MA-NH 
	1.67
	1.72
	1.68
	1.73
	1.72

	Charlotte-Gastonia-Rock Hill, NC-SC
	0.97
	0.95
	0.95
	0.92
	0.94

	Dallas-Fort Worth-Arlington, TX
	0.93
	0.91
	0.95
	0.94
	0.94

	Denver-Aurora-Broomfield, CO
	1.26
	1.28
	1.22
	1.28
	1.28

	Greensboro-High Point, NC 
	0.72
	0.72
	0.73
	0.68
	0.77

	Jacksonville, FL 
	0.71
	0.72
	0.73
	0.73
	0.74

	Memphis, TN-MS-AR	
	0.78
	0.78
	0.75
	0.71
	0.76

	Miami-Fort Lauderdale-Pompano Beach, FL
	0.91
	0.93
	0.99
	0.91
	0.91

	Nashville-Davidson-Murfreesboro, TN
	2.13
	2.03
	1.97
	2.04
	2.05

	New Orleans-Metairie-Kenner, LA
	1.02
	0.95
	0.91
	0.96
	1.00

	New York-Northern New Jersey-Long Island, NY-NJ-PA
	2.03
	2.05
	2.12
	2.26
	2.34

	Orlando-Kissimmee-Sanford, FL
	0.94
	0.97
	0.99
	0.86
	0.90

	Philadelphia-Camden-Wilmington, 
PA-NJ-DE-MD 
	1.05
	1.05
	1.11
	1.07
	1.06

	Raleigh-Cary, NC 
	1.03
	0.97
	1.02
	0.97
	0.92

	Richmond, VA 
	0.62
	0.62
	0.61
	0.62
	0.61

	San Jose-Sunnyvale-Santa Clara, CA 
	1.23
	1.21
	1.22
	1.18
	1.19

	Tampa-St. Petersburg-Clearwater, FL 
	0.74
	0.74
	0.75
	0.73
	0.74

	Winston-Salem, NC 
	0.76
	0.74
	0.79
	0.72
	0.77

	Source:  WESTAF 
	

	Raleigh-Cary MSA:  Chatham, Durham, Franklin, Harnett, Johnston, Orange, Person, Wake


For a copy of the full Creative Vitality Index, please visit www.unitedarts.org.
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